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LONG-TERM 
“NORMAL”

SHORT-TERM 
“NEW NORMAL”RELAUNCHDURING CRISIS

Soft Message / Inspirational Campaign

Promote visitation when travel restrictions are lifted with 
strategic messaging and new campaign direction to mitigate 
negative tourism impact  from COVID

COVID-19 has been contained; Travel is still on the 
upswing, but has not rebounded 100%.

Travel has rebounded to 
pre-COVID KPIs

Evolve marketing efforts to adapt to the “new normal.” COVID-19 may 
still be prevalent; but people are traveling again and have settled into a 
new way of life.
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SOFT-MESSAGE CAMPAIGN
FY 2020
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EVERGREEN / ALWAYS ON
FY 2020
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RELAUNCH CAMPAIGN
FY 2020
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RESILIENT TRAVELER
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RELUCTANT TRAVELER
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BRAND CAMPAIGN CONCEPT DIRECTION
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APPROVED DIRECTION



Curious, Indeed.











Additional Headline Possibilities

“My breakfast was 
as colorful as the 

town.”

“I never knew Jesus 
was so tall.”

“Say hello to 
Humpty for me.”



THANK YOU


