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>> This page provides conversion data for Display Ads served through DFP and PassportAds Display. The ROAS calculation incorporates only
Attributable Ad Spend, which represents spend for conversion measurable products including CPM Display, Takeovers and PassportAds
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» * Includes Bookings Resulting from On-site DFP and PassportAds Conversions only Report Period: November 1, 2020 to November 15, 2020
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