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$6.5K 831.3K
Attr. Ad Spend Impressions
POS Summary
POS Name Attr. Ad Spend $
Expedia Brands Portfolio US $3,956
Expedia US $2,549
Grand Total $6,505

>> This page provides conversion data for Display Ads served through DFP and PassportAds Display. The ROAS calculation incorporates only
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Attributable Ad Spend, which represents spend for conversion measurable products including CPM Display, Takeovers and PassportAds
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Report Period: November 16, 2020 to November 30, 2020
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Line Item Name
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