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$8.5K 1.1M 460 0.04% 0 152 207 19.6K 2.3
Attr. Ad Spend Impressions Clicks CTR Tickets Room Nights PAX Gross Bkg $ ROAS
POS Summary
POS Name Attr. Ad Spend $ Impressions Clicks CTR Gross Bkg $ ROAS
Expedia Brands Portfolio US $5,030 628,796 341 0.05% $11K 2.2
Expedia US $3,451 463,194 119 0.03% $9K 2.5
Grand Total $8,481 1,091,990 460 0.04% $20K 2.3

>> This page provides conversion data for Display Ads served through DFP and PassportAds Display. The ROAS calculation incorporates only Report Period: December 1, 2020 to December 31, 2020
. ’ ’

Attributable Ad Spend, which represents spend for conversion measurable products including CPM Display, Takeovers and PassportAds
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» * Includes Bookings Resulting from On-site DFP and PassportAds Conversions only Report Period: December 1, 2020 to December 31, 2020
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Grand Total

Line Start Date LI_EndDate

Nov 16, 2020

Nov 16, 2020

Nov 16, 2020

Dec 20, 2020

Dec 20, 2020

Dec 20, 2020

Attr. Ad

Spend $

$5,030

$1,749

$1,702

$8,481

Impressions

629K

350K

113K

1,092K

Clicks

341

75

44

460

CTR

0.05%

0.02%

0.04%

0.04%

Gross Bkg $

$11K

$5K

$4K

$20K

View thru $

$10,967

$4,873

$3,387

$19,227

Click thru $

$0

$0

$358

$358

ROAS

2.2

2.8

2.2

2.3



