
EUREKA SPRINGS

Presented to

JULY CAMPAIGN PERFORMANCE



August 22

AGENDA ITEMS

- Photoshoot Locations
■ Opera of the Ozarks
■ Zombie Crawl
■ Mountain Biking Footage

CAMPAIGN UPDATES

- Updating Expedia w/ Free to Be Content

MADDEN ACTION ITEMS:
- First Draft of Campaign Videos due 8/27

EUREKA SPRINGS ACTION ITEMS:
-

NEXT MEETING & THINGS TO KNOW:
✓ Voyage Update, August 28
✓ CAPC Meeting, August 28



Media Performance



Visit Eureka Springs / Media Performance
Branded Impressions

23,609,826

FY24 Performance

Branded Clicks
452,799

Media Performance
SEM

SEM “Near 
Me”

Google 
Display

Google 
Remarketing

Meta 
Prospecting

Meta 
Remarketing

Expedia Epsilon Mobilefuse Azira (CTV)

84,859 22,054 159,251 126,755 37,342 14,301 2,364 4,263 1,414 196
Clicks Clicks Clicks Clicks Clicks Clicks Clicks Clicks Clicks Clicks

314,947 102,196 7,219,920 2,996,140 2,908,469 1,118,617 1,553,445 4,085,823 2,642,435 667,834

Impressions Impressions Impressions Impressions Impressions Impressions Impressions Impressions Impressions Impressions

 26.94% 21.58% 2.21% 4.23% 1.28% 1.28% 0.15% 0.10% 0.05% 0.03%
CTR CTR CTR CTR CTR CTR CTR CTR CTR CTR

$0.29 $0.43 $0.08 $0.07 $0.28 $0.69 2,604 $9.00 $9 $30
CPC CPC CPC CPC CPC CPC Room Nights CPM CPM CPM

$841,800 497

Gross Bookings $ Engagements

Clicks Clicks Impressions Impressions Clicks Clicks Impressions Impressions Impressions ImpressionsKPI
Benchmark 7.73% CTR 7.73% CTR 0.96% CTR 0.96% CTR 1.55% CTR 1.79% CTR 0.42% CTR0.10% CTR 0.09% CTR



Site Performance Insights



INSIGHTS

● Paid & Organic Search: Both channels continue 
to lead User Acquisition to the site, both 
growing sizable YoY.

● Display: Coming in 3rd, the growth in Display 
traffic is growing exponentially YoY.

● Direct and Paid Social returned to their original 
spots after a change in June, indicating that 
July is returning to the sites normal behavior.

● Referral traffic continues to see quality YoY 
growth into the month of July.

Site Traffic - July 2024

CHANNEL USERS Y/Y

Paid Search 21,694 +116%

Organic Search 19,394 +255%

Display 14,140 +1.2K%

Direct 8,597 +9%

Paid Social 7,153 n/a

Referral 5,712 +155%

Organic Social 749 -89%

Unassigned 437 -97%

Visit Eureka Springs / Site Performance  



Top Pages Site - July 2024
INSIGHTS

● Home 
○ -9% M/M ; +41% Y/Y

● Events: 
○ +5% M/M ; 171% Y/Y 

● Things-To-Do: 
○ -10% M/M ; +62% Y/Y

● Things-to-Do/Attractions: 
○ -14% M/M ; +37% Y/Y

● Outdoor Activities:
○ -10% M/M ; +32% Y/Y

● Food & Drink:
○ -4% M/M ; +36% Y/Y

● Shops-Galleries:
○ -10% M/M ; +44% Y/Y

● Where-to-Stay:
○ -9% M/M ; -23% Y/Y

● Nightlife:
○ -11% M/M ; +27% Y/Y

● Getting-Around-Town::
○ -10% M/M ; +153% Y/Y

Visit Eureka Springs / Site Performance  



INSIGHTS

● Site traffic was stronger in the early 
portion of the month, likely due to 4th of 
July traffic and other events happening 
within Eureka Springs.

● Users that make their way to pages for 
Attractions, Food/Drink, and 
Shops/Galleries are all staying on site for 
at least 1 minute, on average.

● The 4th of July page saw over twice as 
many users in 2024 compared to 2023.

Top Paid Media Traffic Pages - July 2024

Visit Eureka Springs / Site Performance  



Top Organic Search Traffic Pages - July 2024

Visit Eureka Springs / Site Performance  

INSIGHTS

● Where to Stay and the Hotels/Motels 
pages rank higher on the Organic 
Search side compared to Paid Search.

● In addition, Things-to-Do + Attractions 
tend to be more popular on the SEO 
side, while Events sees more traffic 
from SEM.

● Organic Users tend to be more 
engaged on the site, spending at least 1 
minute engaged on 6/10 pages 
compared to 3/10 for SEM Users.



Top 10 Cities: Paid/Organic Split - July 2024
PAID TRAFFIC ORGANIC TRAFFIC

Visit Eureka Springs / Site Performance  



           Creative Tactical Appendix



TOP PERFORMERS
Ad Groups: Things to Do, Visit Eureka Springs

Keywords: what is there to do in eureka springs, eureka springs 
calendar of events, city of eureka springs, eureka springs arkansas

Audience: Females 45-54

Geos: Little Rock-Pine Bluff AR, Oklahoma City OK, Dallas-Ft. Worth 
TX, Columbia-Jefferson City MO

CLICKS  13,767
IMPRESSIONS  53,376
CTR 25.79% BENCHMARK: 7.73%

AVG CPC  $0.29

Primary KPI - Clicks 84,859
Impressions 314,947
CTR 26.94%
Avg CPC $0.29

Full FY24 Performance 
as of 08/08/2024

GOOGLE SEM
Campaign Report - July 1, 2024 - July 31, 2024



TOP PERFORMERS
Ad Groups: Visit Eureka Springs, Events

Keywords: things to do in Eureka Springs, Eureka Springs, 
eureka springs event calendar, best restaurants in eureka 
springs

Audience: Females 45-54

Geos: Eureka Springs, Fayetteville, Springfield

CLICKS  4,129
IMPRESSIONS  21,640
CTR 19.08% BENCHMARK: 7.73%

AVG CPC  $0.48

Primary KPI - Clicks 22,054
Impressions 102,196
CTR 22.58%
Avg CPC $0.43GOOGLE SEM - “Near Me”

Campaign Report - July 1, 2024 - July 31, 2024

Full FY24 Performance 
as of 08/08/2024



TOP PERFORMERS
Ads: Core Events (responsive), General (responsive)

Geos: Dallas-Ft. Worth, TX, Kansas City, MO, Little Rock-Pine 
Bluff, AR, Oklahoma City OK

Audiences: In Market: Fun Activities, Travel Hotels & 
Accommodations, Upcoming Events, Food & Dining

CLICKS  40,257
IMPRESSIONS  1,998,199
CTR 2.01% BENCHMARK:0.96%

AVG CPC  $0.07

Primary KPI -Impressions 7,219,920
Clicks 159,251
CTR 2.21%
Avg CPC $0.08GOOGLE DISPLAY

Campaign Report - July 1, 2024 - July 31, 2024

Full FY24 Performance 
as of 08/08/2024



TOP PERFORMERS
Ads: Core Events 300x600, Core Events 728x90

Geos: New York, NY, Los Angeles, CA, Chicago, IL, San 
Francisco-Oakland-San Jose, CA, Philadelphia, PA

Audiences: Males 25-34

CLICKS  33,016
IMPRESSIONS  653,773
CTR 5.05% BENCHMARK: 0.96%

AVG CPC  $0.06

Primary KPI - Impressions 2,996,140
Clicks 126,755
CTR 4.23%
Avg CPC $0.07GOOGLE DISPLAY REMARKETING

Campaign Report - July 1, 2024 - July 31, 2024

Full FY24 Performance 
as of 08/08/2024



CLICKS  8,716
IMPRESSIONS  621,089
CTR 1.40% BENCHMARK: 1.55%

AVG CPC  $0.23

Primary KPI - Clicks 37,342
Impressions 2,908,469
CTR 1.28%
Avg CPC $0.28META PROSPECTING

Campaign Report - July 1, 2024 - July 31, 2024

Full FY24 Performance 
as of 08/08/2024

TOP PERFORMERS
Ad: General (1200x1200), Events (1200x1200)

Region with Highest clicks: Dallas-Ft. Worth DMA

Placement: Mobile Facebook Feeds

Engagements:
Comments: 110
Post Reactions: 1,680
Saves: 17
Shares: 80



CLICKS  3,045
IMPRESSIONS  264,760
CTR 1.15% BENCHMARK: 1.79%

AVG CPC  $0.59

Primary KPI - Clicks 14,301
Impressions 14,301
CTR 1.28%
Avg CPC $0.69META REMARKETING

Campaign Report - July 1, 2024 - July 31, 2024

Full FY24 Performance 
as of 08/08/2024

TOP PERFORMERS
Ad: General (1200x1200), Events (1200x1200)

Region with Highest clicks: Kansas City DMA

Placement: Mobile Facebook Feeds

Engagements:
Comments: 37
Post Reactions: 441
Saves: 7
Shares: 33



Primary KPI - Impressions  1,553,445
Clicks 2,364
CTR 0.15%

EXPEDIA
Campaign Report - July 1, 2024 - July 31, 2024

Full FY24 Performance 
as of 08/08/2024



Primary KPI - Impressions  1,553,445
Clicks 2,364
CTR 0.15%

EXPEDIA
Campaign Report - July 1, 2024 - July 31, 2024

Full FY24 Performance 
as of 08/08/2024



CLICKS  1,679
IMPRESSIONS  1,597,734
CTR 0.11% BENCHMARK: 0.10%

AVG CPM  $9.00

Primary KPI - Impressions 4,085,823
CTR 0.10%
Avg CPM $9EPSILON

Campaign Report - July 1, 2024 - July 31, 2024

Full FY24 Performance 
as of 08/08/2024

INSIGHTS

July Epsilon Display ads were featured alongside 
content on highly reputable sites including Yahoo, 
NY Post, Weather.com, & Redfin. 

These ads are yielding a 0.10% CTR, which 
continues to be right in line with Epsilon’s 
benchmark of 0.10%.

So far, this campaign has resulted in over 4,500 
visits to the Eureka Springs website.  



Primary KPI - Impressions 2,642,435
Clicks 1,414
CTR 0.05%

MOBILEFUSE
Campaign Report - July 1, 2024 - July 31, 2024

Full FY24 Performance 
as of 08/08/2024

INSIGHTS
Standard banner performance:
Imprs: 100,328
Clicks: 329

Rich Media Expandable:

Branson Market Days
Imprs: 326,538
Clicks: 38
Engagements; 52

CLICKS  367
IMPRESSIONS  426,866
CTR 0.06% BENCHMARK: 0.10%

AVG CPM  $9.00


